
Canada's Nature 

Advantage Campaign Test

1

Sept 2025



Methodology

• Sample size: 2,500 adult Canadians with 

an oversample in British Columbia and 

Manitoba.

• Survey field dates: September 12 to 19, 

2025.

• The data was weighted by age, gender, 

education and region.

• Totals may not add up to 100 due 

to rounding.
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Executive Summary
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1. Climate action wanted, economy remains top of mind

Most Canadians (83%) believe climate change is happening and that government should act, while top environmental concerns 
remain the loss of forests (67%), fish and wildlife (66%), and food security (66%). At the same time, financial stress is widespread 
(83%), with 8 in 10 (79%) highly concerned about the economy.

2. Nature, however, is viewed as a valuable economic asset.

An overwhelming 91% agree that nature is one of Canada’s most valuable economic assets - a view shared broadly across party lines 
(94% LPC, 91% CPC, 91% NDP). Almost all Canadians (93%) believe it is important for Canada to position nature as one of its 
most valuable economic assets – a sentiment also shared broadly across party lines (97% LPC, 90% CPC, 98% NDP).

3. Strong support for Nature-based Solutions and government involvement.

While only about one in three (36%) Canadians are familiar with the term “Nature-based Solutions” (NbS), once explained, 85% 
support pursuing them. Three in four (75%) support the federal government dedicating more of its existing investment portfolio to 
policies encouraging private investment in NbS, and more than 8 in 10 (83%) agree that federal action is essential today. This is not a 
partisan idea: support is strong across party bases (LPC 92%, CPC 76%, NDP 92%).

4. Support exists because of the current economic and political context.

Nine in ten (90%) say Canada’s Nature Advantage campaign is important in today’s political and economic climate. Canadians believe 
NbS can directly contribute to resilience and competitiveness by protecting communities from climate risks, diversifying trade, and 
strengthening global competitiveness.

CANADA’S NATURE ADVANTAGE | ABACUS DATA



Current landscape and priorities
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Key findings
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• Most Canadians (83%) acknowledge that climate change is happening and believe the government should take 
action to address it. Only a small minority disagree. When it comes to environmental concerns, the top 
worries are the loss of Canada’s forests (67%), loss of variety of fish and wildlife (66%), and food security (66%).

• Financial worries remain widespread, with 83% expressing some degree of concern about their personal finances. 
The economy is also a major source of stress, with 8 in 10 Canadians (79%) expressing high concern (7-10 on a 
10-point scale) about the state of the current economy. Canadians believe it is especially important for 
government to proactively support the economic potential and resilience of farmers (81%), small business owners 
(70%), and foresters (69%).

UPSHOT: Canadians continue to balance climate concerns with heightened financial and economic stress. 
While climate action remains important, there is clear demand for government approaches that reinforce 
economic stability and resilience, especially in sectors seen as essential to communities and livelihoods.
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Which statement comes closer to your own views – even if neither is exactly right?

[all] Base n=2,500

Most (83%) acknowledge that climate change is happening and believe the 
government should take action to address it.

45%

6

38%

17%

Climate change is a crisis that requires urgent 

political action from Canadians and their

government

Climate change is happening, and Canadians and 

their government should act, but not in a way

that changes too much

Whether or not climate change is happening, 

Canadians and their government collectively

shouldn’t make it a priority

48%

37%

14%

2024
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And how concerned are you about each of the following?

[all] Base n=2,500

Loss of Canada’s forests (67%), loss of variety of fish and wildlife in Canada 

(66%) and food security (66%) remain top concerns for Canadians.

34%

34%

33%

30%

32%

29%

29%

25%

28%

23%

23%

34%

32%

33%

32%

30%

33%

33%

36%

32%

34%

33%

21%

22%

21%

24%

22%

24%

23%

26%

26%

25%

28%

8% 3%

8% 4%

10% 3%

9% 3%

9% 6%

11% 4%

11% 4%

10% 3%

10% 4%

13%

11% 5%

4%

Loss of Canada’s forests

Loss of variety of fish and wildlife in Canada

Food security in Canada

Loss of Canada’s natural areas 

The pace and impact of climate change 

The loss of grasslands in Canada

Loss of Canada’s wetlands

The economic strength of our agricultural sector

Loss of Canada’s soil health

The impact and rate of logging operations in Canada

The pace and scale of conservation happening in Canada…

Very concerned Concerned Somewhat concerned Not very concerned Not at all concerned
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67%

66%

66%

63%

62%

62%

62%

61%

60%

57%

56%

% Very concerned

+ concerned

2025 2024

-

69%

67%

-

64%

63%

-

59%

-

56%

55%
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How concerned are you with the current economy?

[all] Base n=2,500

8 in 10 (79%) express a high degree of concern (rated 7-10) over the state of 
the current economy.

1%

8

1% 2%
3% 4%

11%

22% 22%

16%

20%

1 - Not at 

all

2 3 4 5 6 7 8 9 10 -

Extremely

Average: 7.7

1% 1% 2% 3% 4% 9% 20% 22% 17% 23%2024
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How important do you believe it to be that the Government of Canada proactively supports the economic potential & resilience of the following groups 

today?

[all] Base n=2,500

Canadians believe it is most important for the government to proactively 

support the economic potential and resilience of farmers (81%), small 

business owners (70%), and foresters (69%).

47%

34%

31%

28%

25%

22%

34%

36%

38%

37%

37%

27%

17%

24%

25%

28%

30%

30%

1%1%

4%

5%

4%

6%

12%

2%

2%

2%

2%

9%

Farmers

Canadian small business owners

Foresters

Any Canadian business owners

Any business owners operating in

Canada today

Indigenous businesses

Very important Important Somewhat important Not very important Not at all important
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81%

70%

69%

65%

62%

49%

% Very important + 

Important
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Nature-based Solutions
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To what extent do you support Canada pursuing Nature-based solutions as a general approach?

[all] Base n=2,500

Once informed about Nature-based solutions, there was overwhelming 
support (85%) for Canada to pursue them.

Strongly support 45%

Somewhat support 41%

Are indifferent about 8%

Somewhat oppose 5%

Strongly oppose 1%
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Description in survey:

Nature-based Solutions are practical actions that 

protect, restore, and manage Canada’s forests, soils, 

wetlands, and waters. They work by using natural 

resources (like trees, soils, and wetlands) to deliver 

benefits that:

a. reduce risks from floods, fires, and droughts, while 

maintaining the long-term value of Canada’s natural 

resources;

b. support wildlife and healthy ecosystems; and

c. strengthen local and Indigenous economies, creating 

jobs and building lasting community resilience.

Nature-based Solutions can be put into action by 

governments, local communities, and private 

businesses such as farmers and foresters. They are 

achieved through practices like reforestation, wetland 

restoration, sustainable farming, or urban greening.
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To what extent do you support or oppose the federal government helping businesses to transition their operations to adopt Nature-based 

Solutions?

[all] Base n=2,500

8 in 10 (79%) support the federal government helping businesses transition 
their operations to adopt Nature-based Solutions.

34%

45%

10%

9%

2%

Strongly support

Somewhat support

Are indifferent about

Somewhat oppose

Strongly oppose

79%

12

LPC C P C NDP

Support 88% 72% 80%

Oppose 6% 12% 7%
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To what extent do you support or oppose the provincial government helping businesses to transition their operations to adopt Nature-based Solutions?

[all] Base n=2,500

8 in 10 (80%) support the provincial government helping businesses transition 
their operations to adopt Nature-based Solutions.

33%

47%

9%

8%

3%

Strongly support

Somewhat support

Are indifferent about

Somewhat oppose

Strongly oppose

80%
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BC AB SK MB O N Q C A T L

Support 84% 75% 83% 78% 80% 81% 77%

Oppose 9% 18% 6% 10% 10% 7% 8%
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77%

76%

75%

76%

75%

73%

71%

73%

63%

-

78%

-

76%

76%

-

-

76%

-

Proponents of Nature-based Solutions have evidence that shows these approaches can have both positive impacts on reducing greenhouse gas emissions and also lead to economic growth 

and help Canada transition & grow to thriving local economies. Based on what you know so far, how effective do you think government’s encouragement of Nature-based Solutions could 

be at…

Canadians see Nature-based Solutions as a way to strengthen resource 

independence, build a sustainable economy, boost global competitiveness, and 

protect rural economies.

Strengthening Canada’s independence in energy and natural resources

Creating an economy in Canada that minimizes impacts on climate 

change, natural ecosystems, and the wildlife that live within them

Helping Canada build a competitive edge in the global economy

specifically through developing and exporting Nature-based Solutions…

Protecting rural economies

Combatting climate change

Enhancing Canada’s global economic competitiveness

Improving the resilience of Canada's economy by diversifying trade 

relationships beyond the USA

Driving economic growth

Protecting Canada from U.S. tariffs and trade disputes

Very effectively

22% 31% 24% 8% 3% 12%

20% 30% 26% 8% 5% 11%

19% 31% 25% 8% 4% 12%

20% 30% 26% 7% 4% 13%

21% 27% 26% 9% 5% 12%

18% 29% 25% 10% 4% 13%

19% 27% 25% 10% 6% 13%

18% 28% 27% 10% 4% 13%

18% 22% 23% 15% 7% 16%

Effectively Somewhat effectively Not too effectively Not at all Don’t know/unsure

[all] Base n=2,500 | * Phrased in 2024 as “Proponents of Natural Climate Solutions argue that these approaches can have both positive impacts on reducing greenhouse gas emissions but also lead to economic growth and help 
Canada transition to thriving local economies. Based on what you know so far, how effectively do you believe Natural Climate Solutions could be at…”

27

% Somewhat effectively +

2025 2024*
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To what extent do you agree or disagree with each of the following?

Canadians overwhelmingly agree that nature is one of the country’s most valuable 

economic assets (91%) -  critical for a sustainable economy (90%), long-term resilience 

(87%), and Canada’s national strategy (87%). 

[all] Base n=2,500

57%

51%

45%

43%

34%

39%

42%

44%

7%3%

9% 4%

8%

%6%3

5%

Nature is one of Canada’s most valuable economic

assets

Nature is a powerful resource for growing a 

prosperous, sustainable, and proudly Canadian economy

By investing in nature, Canada can secure long-term 

economic resilience and independence

Pursuing Nature-based Solutions is important to

Canada’s national strategy

Strongly agree Somewhat agree Somewhat disagree Strongly disagree
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91%

90%

87%

87%

% Agree
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